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WHY SOCIAL NETWORKS?

Example for event registration
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Visit of registration reg. website

Social Media Website

Conversions i.e. registrations

Social Media Website

Source: Tracking on an event registration from German EMAS Advisory Board  



STARTING CAMPAIGN AT THE 25TH ANNIVERSARY OF EMAS
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#ecoflagship #EMAS

• More than 30 organisations

from Germany were

participating

• 190 posts on twitter and 

facebook

• Retrospectives: 

https://youtu.be/Jn85MLpXG7U

https://youtu.be/7YDMq32jQLk
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#WirfuerEMAS
#WeforEMAS
31.05 - 13.06.2021
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https://youtu.be/KsRqdimlw8A

https://twitter.com/CEMEX_Germany/status/1403306418158112768

https://fb.watch/v/2Qnu5JD7k/

https://fb.watch/v/_BnOVnF4/

https://fb.watch/v/1Nat5wPGk/

https://fb.watch/v/1cZJQEp0t/

https://fb.watch/v/aEfCDvCmJ/

https://fb.watch/v/5IS-ZKiB-/

https://www.linkedin.com/posts/schaeffler_we-for-emas-
schaeffler-activity-6809026648986415104-soAI

https://youtu.be/KsRqdimlw8A
https://twitter.com/CEMEX_Germany/status/1403306418158112768
https://fb.watch/v/2Qnu5JD7k/
https://fb.watch/v/_BnOVnF4/
https://fb.watch/v/1Nat5wPGk/
https://fb.watch/v/1cZJQEp0t/
https://fb.watch/v/aEfCDvCmJ/
https://fb.watch/v/5IS-ZKiB-/
https://www.linkedin.com/posts/schaeffler_we-for-emas-schaeffler-activity-6809026648986415104-soAI


#EMAS4CLIMATE
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Sources: https://www.facebook.com/hashtag/EMAS4Climate/ ,  https://twitter.com/hashtag/EMAS4Climate
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HOW TO PROCEED?

1. Define a goal

• Set SMART targets (Specific, Measurable, 
Attractive, Realistic and Time-related)

• Which target group do you want to adress?

• Which interested parties you should involve?

• What ist the key message you want to launch?

• Which channels/ media are most suitable?
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2. Launch your campaign

• Design: editorial schedule, text editing, graphic design, 
testimonials, videos, photographs, …

• Find partners, enable multipliers

• Interact with target audience & multipliers: 
share, comment, like, tag others

3. Measure / evaluate

• Analytics: 
- brand awareness (visits) 
- engagement (like, share, follower)
- conversions (event participants, 
buyers, …)

• Lessons learned

• How to get a broader audience

4. Adapt improvement processes

• Adapt improvement processes for your next 
campaign

• Corporate influencing strategies …
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CONCLUSIONS

1. Communication is interaction

→ balance between creating content and engagement on other content

2. Quality is better than quantity

→ create content with added value, which leads to interaction

3. Collaborating with others we reach broader audience

→ Involve others with similiar intentions for common campaigns: 

corporate influencer strategies 

8Berlin, 02. Dezember 2020



KONTAKT

Office of the German EMAS advisory board (UGA-Geschäftsstelle)

Frank Kermann

Tel. +49 30 29 77 32 34

frank.kermann@uga.de

www.emas.de

Newsletter: www.emas.de/newsletter-abonnieren

Publications: www.emas.de/publikationen
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@EMAS_Germany

@EMAS.Germany

LinkedIn

emas.de
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